Knowing
your
creative
value

and how to price your work.
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First things first, never feel bad about
charging for your work.



Work Out What It Is You're Selling.




Breaking Down Your Costs
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Your Hourly Rate.

How much time can you dedicate to your creative
business per week on average? Hours? Days?

How much do you need to earn from your creative
business?

Do you earn solely from your making?

Overheads

Administration costs

Fixed costs

Marketing costs
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Pricing Experience

Years of practice

Profile of the Your artistic
partners and reputation — press,

organisations you publiciticy and
work with awards

The increasing
quality and
complexity of your
work
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Pricing Guide

Experience Level | Annualincome Day Rates - Day Rates - Day Rates -
(Excluding Overheads £5K Overheads £10K | Overheads £15K
overheads) per annum per annum per annum

3 Years £36,113
VA GELS £42,964
9 Years £46,386




Example of a Pricing Model

Cost Description: Cost Value:

Direct material costs £10

Your time £100
(Hourly rate multiplied by the time it (£20 per hour x 5 hours of work)
took you to make the piece).

Percentage of annual overheads £15
(See page 4).

Percentage profit £50
(For this example we are using a (+40% of total accumulated costs:
+40% profit margin). £125x 0.4 = £50)

Total accumulative cost £175

Retail mark-up price £350
(Recommended; Double the (£175x 2).
accumulative cost).




Keeping Prices Reflective of the Market







